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CalaMillorGarden
Hotel SUSTAINABILITY TARGETS

ENVIRONMENTAL, SOCIAL AND CULTURAL REPORTS

A sustainability indicator is any economic, social, political, or biological element that
provides information about certain aspects of the natural world, environmental
policies or other related economic and social factors. A sustainability indicator system
enables us to make strategic, environmental and social decisions and helps us to turn this
informationinto action.

We use the tool Sustainablekeyindicators.com, based on the GRI (Global Report Initiative),
theinternational guide more used for sustainable development andindicator guidelines.

The aim of thismanagement is to evaluate sustainable behavior to provide usinformationin
order to ascertain whether our organization has the ability to meet the established
requirements, whether these be legal requirements or ones to which the Management or
third parties must adhere (Travelife System,...)
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Electricity consumption/Stays

CONSUMODEELECTRICIDAD / ELECTRICITY CONSUMPTION INCALA
MILLOR GARDEN/ STROM VERBRAUCH IN CALA MILLOR GARDEN

Electricity consumption monthly per stay
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Consumo de electricidad por estancia (estancia: un cliente por un dia)
Electricity consumption perstay (stay: guest perday)
Strom Verbrauch per Aufenthalt (Aufenthalt: Gast pro Tag)

We have LEDIlighting in many areas of the hotel and have a preventive maintenance plan that allows us to ensure the best

performance of our energy facilities

Every year we set new goals and challenges in reference to energy consumption, always guaranteeing the comfort of our

customers
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CONSUMO DE AGUA / WATER CONSUMPTION / WASSER VERBRAUCH
CALA MILLOR GARDEN2015-2017

Water consumption per stay
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Cala Milior Garden

We monitor daily the water consumption at the hotel, thanks to the installed counters. Since
2016 we have also started monitoring consumption of water for osmosis system and
irrigation. We show in the graph the consumption per stay of the last three years (include

consumptioninrooms, kitchen and bars, pools, and gardening)
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GESTION DE LOS RESIDUOS / MANAGEMENT OF WASTE
BEWIRTSCHAFTUNG VON ABFALLEN IN CALAMILLOR GARDEN

% of waste assimilable to urban generated by fractions per stay 2017

3.48% /0.08
/ kg/est.

/ _7.83%/0.18
. ~ kg/est.

 11.3%/0.26
~ kg/est.

53.91% /1.24
kg/est.

. 23.48% / 0.54
kg/est.

Paper and cardboard waste 2017 \* Light packaging waste 2017 & Glass waste 2017 @ Organic waste 2017 @ Common waste 2017

COLABORECONNOSOTROS SEGREGANDO SUSRESIDUOS
SPREAD YOURWASTE / VERTEILUNG IHR ABFAHLL

SU CAMARERA DE LIMPIEZA TAMBIEN SELECCIONARA SUS ENVASES Y REVISTAS SI LAS DEJA ALA
VISTA. YOUR CLEANING WAITRESS WILL ALSO SELECT YOUR PACKAGING AND MAGAZINES IF LEFT
IN SIGHT. IHRE ZIMMERMADCHEN WIRD AUCH IHRE PACKAGING UND MAGAZINE WAHLEN.
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Hotel o keyindicators.com
INDICADORESDE SOSTENIBILIDAD

SUSTAINABILITY SOCIAL TARGETS
BUENAS PRACTICAS LABORALES / WELFARE AND LABOUR STANDARDS

% of ploy in the workpl province and full time workers

% Of employees in the workplace province, % Of full-time workers

2016 2017
Years

% of employees In the workplace province 1, % of full-time workers

% Male/female employees 2015-2017
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% Male [, % Female
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Years

% Of employees aged 16 to 25 years, % Of employees aged from 26 to 45 years, % Of
employees aged from 46 to 67 years
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LOCAL PRODUCT INFORMATION

In order to strengthen and support local agriculture and livestock, Garden Hotels has several agreements with
local cooperatives, through which it allows them to perform and offer their workers and end customers several
actions that help on the one hand to offer a local, sustainable product and of quality and on the other hand to
strengthen local agriculture and livestock. This work that Garden does not only contributes to respect the
environment, but also to make the local product known to its customers, promotes and guarantees a future for
local agriculture.

o Collaboration agreement with the agro-alimentary Cooperatives of the Balearic
Cooperatvas, Islands, Garden Hotel weekly purchases several products from these cooperatives
and offers them, in the buffets of their hotels and identifies them with the
Balearic flag, which recognizes the guarantee of quality in front of its clients of
local products, and at the same time promotes the “Balearic Product” brand.

|

——cvesing ° Collaboration Agreement with APAEMA (AssociacioProduccidAgrariaEcologica
narovia cgica malorca Mallorca), anon-profitassociation, formedin 2006 from the proposal of farmersaware

of organic farming. This association produces, in addition to many other products and
initiatives, organic lamb from Mallorca ("Me Ecologic”). This one is born and grows in
totally ecological farms of Mallorca, it feeds mainly on maternal milk and the pastures

me of the farm. What guarantees meat 100% natural, local and of first quality, and of
ECOLOGIC course, ecological. Everything that this animal feeds (pastures / breast milk / cereal)
DE MALLORCA comes from organic farming and are free of pesticides, chemicals and transgenic.

GardenHotels supports thisinitiative with the purchase of 150kilos per week of organic
lamb to offer to its customers, a 100% natural, local and top quality product. Weekly
offers several dishes to its customers with an exquisite presentation
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